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ON-BOARD SALES

In our tax-free Airshop we use various marketing materials,
among other things about 88 tonnes of paper for the produc-
tion of tax-free catalogues and a further 80 tonnes for service
and sales materials. All in all this is reduction compared to
last year of some 10 tonnes on the same number of passen-
gers. Our goal is that we should always strive to curb the use
of materials even more.
All marketing materials are produced in Scandinavia and we
care for the environment both in terms of paper choice and
production processes.
In 2010 we have chosen to do away with the Inflight maga-
zines in the flight seat pouches. By removing the magazine
from the aircraft we relieve the environment of CO. emis-
sions of quite some tonnes annually. Furthermore, we spare
the environment of considerable impacts from the pro-
duction of catalogues.

In recent years the use of the Internet as an information
source has soared. To us this means among other things
that more and more of our guests who buy from the
Airshop choose to place their orders online. In this way
the use of ecologically burdening marketing materials

and other types of printed communication with the guests is
minimised.
Moreover, we used about 27 tonnes of plastic bags in the
past year to wrap the pre-ordered goods and those bought
on board.

In the drinks assortment offered on board the aircraft,
we have over a number of years succeeded in doing
away with real glass. All products are now supplied in
so-called PET (Polyethylene terephtalate) which due to

the reduced weight has a less negative impact on our
environment than real glass as we cannot guarantee
the subsequent recycle management.

SOCIAL RESPONSIBILITY

Every year we choose to support different aid organizations.
As an example we serve Max Havelaar/Fair Trade labelled
coffee, tea and juice on board our aircraft. This organisation
assures that the producers, here the farmers, get a fair treat-
ment and a fair price for their produce. We also contribute
financially to several other organisations in the Nordic
countries; among these are the Danish Cancer Society and
their work for children suffering from cancer, the Swedish
Home and School Federation and Smokefree Youth, Save the
Child in Norway and sponsorships to various sports activities
in the communities around our headquarters at Draggr.

We moreover grant aid at group level to ECPAT, which works
actively against child prostitution, and the SOS Children’s
Villages, which have projects in Thailand and Sri Lanka.

FAIRTRADE
MAX HAVELAAR
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ACTION PLANS

In our company we have designed and put down our own
environmental policy in writing to make sure that we continu-
ously consider the role of the environment in our activities,

so that we continuously make progress to the benefit of the
environment.

ENVIRONMENTAL POLICY

With this environmental work Thomas Cook Airlines Scandinavia
intends to be a pioneer of our industry. Environmental aspects
are to form an integral part of all our activities.

Work on sustainable development is to be goal-oriented by fo-
cussing on specific goals and principles for reducing environ-
mental impacts:

Focus area

Environmental policy

Reduced consumption of
fossil fuels

€Oz emission from aircraft

* Reduced consumption of fossil fuels

* Reduced consumption of chemicals and man-made
substances

« Efficient application of resources, for instance via recycling.

Thomas Cook Airlines Scandinavia must visualise the role of
the environment and make demands of our suppliers and
partners. All members of our staff are to be motivated and
involved so they partake in curbing the consumption of
resources and the resulting impact on the environment.
Thomas Cook Airlines Scandinavia is to address ethical and so-
cial issues which concern the airline and communicate openly
and factually about the environmental activities of the airline.

Environmental goals 01.10.2010- 30.09.2012

0.5% reduction per passenger km

Onboard waste

Waste per passenger onboard the aircraft is to be sorted
and reduced compared to previous measurements, see the
environmental statement.

Increase the percentage of cabin waste sent off for recycling
or combustion in energy-exploiting combustion plants in
the airports/destinations on which we operate

Efficient application

Waste from headquarters

Sorting of waste in compliance with statutory requirements
and regular focus on applying methods that contribute to
reducing the quantity of waste

of resources
Heating of headquarters

Reduce the heating consumption by 5% per sq.m. compared
to last fiscal year

headquarters

Consumption of electricity,

Reduce the electricity consumption by 5% per employee
compared to last fiscal year.

Consumption of paper,
headquarters

To be reduced by 10% per employee

Employees'
environmental practices

Strengthen employees' environmental awareness via our
Intranet and newsletters

Reduced consumption Chemicals

of chemicals and man-made

Curb the consumption of environmentally harmful chemi-
cals used in aircraft maintenance

substances
Cleaning services are to use environmentally friendly
products
Noise nuisance Check on noise nuisances from aircraft maintenance in our
hangar in Copenhagen Airport South
Other

Purchases

Establish procedures for systematic environmental
assessment of suppliers of services and products




ENVIRONMENTAL OBJECTIVES

In order to improve the environmental work systematically,

Thomas Cook Airlines Scandinavia has established the below

objectives:

* We must observe current legislation at any time

« We must continue our work on reducing the environmental
impacts from our most important lines of business:

Fuel consumption, waste management and energy consump-
tion from our administrative and technical facilities.

» We must both make requirements of our employees’ actions
and involve them in environmental issues, so their environ-
mental awareness is strengthened.

» We must keep a high informative level about our activities,

Facts about Thomas Cook Airlines Scandinavia

Did you know that ...
As from 2012 the authorities
in Europe stipulate that airline
companies form part of the EU

Emissions Trading Scheme (EU ETS,)
and that the sector can pay for its CO:
emissions this way. No other transport

both internally and sectors, such as ships or trains,

externally. will have to pay for the CO:
ENVIRONMENTAL they emit to the
TARGETS FOR 2010/2012: atmosphere.

In the below box we have illustrated
the environmental focus areas and targets
which we want to reach in the coming year so we may con-
form to our environmental policies and objectives. For each
objective we have drawn up some concrete action plans which
are to contribute to fulfilling these goals. The action plans are
internal working documents. Status and results will be published
on a regular basis via our internal information channels.

The company is a member of the Nordic travel group Thomas Cook Northern Europe, which is owned by the listed
company of Thomas Cook Group Plc. The company is listed on the London Stock Exchange.

Established 1994

Headquarters Copenhagen Airport South,
Hangar 276, DK-2791 Draggr

Chief Executive Torben @stergaard

Officer

Chairman of the Lars Lofgren

Board of Directors

URL’s www.thomascookairlines.dk/se/no
www.thomascookairlines.aero
www.airshoppen.com

Gross turnover About DKK 3.7 bn

No. of employees 990/1145 at end of fiscal year
(fulltime/all employees, 2010/2011

incl. part-time

and seasonally empl.)

CUSTOMERS: SPIES/VING / APOLLO / STAR TOUR /
FRITIDSRESOR / SOLRESOR / FALK LAURITSEN / VINTERSOL /
TJAEREBORG FINLAND

OPERATIONAL STATISTICS FOR THE FISCAL YEAR

Passengers (one way) 10/11: 2,296,048 - 09/10: 2,291,700

Flights (return) 10/11: 5016 - 09/10: 4857

Fuel consumption, litres 10/11: 217,639,670 - 09/10: 217,840,123

RTK (Revenue Tonnes Km) 10/11: 837,208,570 - 09/10: 842,591,566

RPK 10/11: 8,334,198,775
(Revenue Passenger Km) 09/10: 8,353,584,475

ASK (Available Seat Km) 10/11:9,165,037,491
09/10: 9,221,315,820

CO; emissions in tonnes 10/11: 548,452 - 09/10: 548,957

Total flight length in km 10/11: 36,535,289 - 09/10: 36,321,977

No. of aircraft 10/11 (summer/winter)

Aircraft types Airbus A330-300 / A330-200 /A321 /
A320/ (B757 W11/12)

Occupancy rate 10/11: 92.8 - 09/10: 92.1

(expression in % of number
of seats which have been
occupied during the fiscal
year)

BASES: Bergen BGO, Billund BLL, Borlange BLE, Copenhagen
CPH, Gothenburg GOT, Helsinki HEL, Jonkoping JKG, Kalmar
KLR, Karlstad KSD, Lulea LLU, Malmo MMX, Norrkoping NRK,
Odense ODE, Oulu OUL, Oslo OSL, Rgnne RNN, Rygg RYG,
Sandefjord TRF, Stavanger SVG, Stockholm ARN, Trondheim
TRD, Vaasa VAA, Vaxjo VX0, Visby VBY, Orebro ORB Aalborg
AAL,

DESTINATIONS: Antalya AYT, Agadir AGA, Banjul BJL, Bodrum
— BJV, Bourgas BOJ, Chania CHQ, Corfu CFU, Gran Canaria LPA,
Heraklion HER, Hurghada HRG, Karpathos AOK, Kavala KVA,
Kos KGS, Larnaca LCA, Krabi — KBV, Mytilene MJT, Palma PMI,
Preveza PVK, Rhodes RHO, Skiatos JSI, Varna VAR, Fuerteven-
tura FUE, Funchal FNC, , Phuket HKT, Sharjah* SHJ, Sharm El
Sheikh — SSH, Tenerife TFS, Aruba AUA.

On Time Performance  2010/2011: 80.6%. 2009/2010: 85%
(oTP): The above percentage of flights
was done without or with less
than 15 minutes' delay in the fiscal
year.

Further information about Thomas Cook Group plc. is available
on http://www.thomascookgroup.com
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COMMENTS BY
THE ENVIRONMENTAL MANAGER

ENVIRONMENTAL MANAGEMENT
WITH 150 14001

The first year with 1SO 14001 in opera-
tion has been successfully completed,
and we have performed as planned.

In other words, the requirements of
the standard have been adhered to,
related legislation is under control,
the goals set up are being met, our
employees are in-formed on a con-
tinuous basis and both the environ-
ment group and management are in-
volved in decision-taking.

The approval which we received in
December 2010 is valid for three years, but
in the meantime the operation of our
management system should be audited every 12
months. The first maintenance audit will be carried out in
mid-December 2011.

Our management system has provided new methods for
performing our environmental practice compared to earlier,
and this system has also empowered us to incorporate new
targets to further improve our efforts in the environmental
sphere. As a whole our organisation has also proved its
strength. It is quite evident that the many years' work with
environmental issues has made our staff conscious and that
is one of the most important factors in our work to make a
management system and environmental practice successful.

PERFORMANCE
Unfortunately, this year's energy
consumption statement shows a slight
increase compared to last year, but
this was not completely unexpected.
Among other things the consumption
of electricity and gas to heat our main
facility at Draggr increased. This in-
crease is among other things due to
the fact that over the summer of 2011
we have had to expand our staff of
employees and our aircraft mainte-
nance activities in the hangar. Next,
waste volumes on board, which is
also one of our significant reporting
areas, also increased slightly. The rea-
son for this is that the methods we
have applied for recording and reporting our waste, have been
highly improved compared to earlier, and we thus get a more
fair presentation. Our figures are, however, among the best in
our trade and we are still one of the only operators who have
a fully integrated source sorting system onboard our aircraft.
Beyond compare, aviation fuel and thus emissions from air
traffic have the gravest impact on the environment of our
world. We estimate that about 95% of total environmental

Kim Houmark Hansen,
Environmental Manager,
Thomas Cook Airlines Scandinavia

impacts from our activities derive from this
area alone. Overall and worked out on
passenger kilometres, emissions are at
the same level as last year, and this
mans that we can still boast one of
the lowest CO2 emissions rates of
our trade. On average we emitted
65 grams of CO: per passenger kilo-
metre performed in fiscal year
2010/2011. That is about 30 to 40%
below the rates which the scheduled
airlines around us operate with.

OUTLOOK
The coming years will present new and
interesting initiatives which will affect our way
of working with environmental issues and not least
our performance.

In the Thomas Cook group worldwide work is underway
defining some new sustainability visions and long-term goals
which are to be implemented on an ongoing basis in the units
of the group around the world. In Scandinavia the Thomas
Cook group is far ahead in most of these fields; but, neverthe-
less, we look forward to having new areas identified where we
may improve so we can keep our position as one of the most
environmentally conscious businesses of our trade.

In 2014 and 2015 our new "single-aisle" aircraft will be sup-
plied. The eight aircraft which are A321 from Airbus all feature
state-of-the-art wing technology and this will be able to reduce
our fuel consumption and thus our emissions markedly. There
is no doubt that the new aircraft will have a great impact on
our overall environmental performance.

This is the eleventh environmental report issued by
Thomas Cook Airlines Scandinavia. We hope that it will give
you an insight into our commitment and work for a better
environment. For further information on our environmental
practice, please contact environmental manager,

Kim Houmark Hansen, at: kim.hansen@thomascook.dk.
You may also contact us on tel.: +45 3247 7200.

This Environmental Report is available to the public,
and to us this is a way of showing that our business is
open as is our environmental practice and performance
in relation to our stakeholders. This report is part of the
statement in the ISO 14001 environmental management
system which we implemented in December 2010.

This report is only published in English and available via
our website. The report can be read direct in an electronic
catalogue and retrieved in a .PDF version direct on:
www. Thomascookairlines.dk/se/no
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